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O web sites Tov BipAoOnkadv ypnoipomotodvtat yio va Tpodyovv T PifAtodnkm kot
TIG VANPECIES TG, VO €QOSALOVY UE TPEYOLGEC TANPOPOPIEG TOVS YPNOTES, VO TAPEYOLY
npdcoPaon online kabmg kot oe CD-ROMs, va divouv T duvatdOTNTa G€ OMOUOKPLGUEVOLS
xpNoteg mTpocPfacng otov Kotahoyo tng PipAodnkmng, kot va Ponbovv tovg xpnoteg Tng
B1pA0ONKN g va eEepevvoiv to Internet. Mia web site givon pio emrévovon oe ypovVo Kot ypnua,
Kol 0 oxedlcUOc TG mpémel va eEac@oiilel 0Tt 1 Biplodnkn ooeeieitor and avt v
EMEVOLON.

O1 kavoveg Tov management TEKUNPUOVOLY TOVG AOYOVS i amd T dnpovpyia g
web site, Kot KOTomivovToL LE TIG AVAYKEG TV XPNOTAOV HEG® TNG AVAAVONG OVOyKAV. AVTOol
oL Kovoveg Oyt Uovo emrpémovv TV ovvexllopevn ovvimpnon g web site, aAAd v
nmapakorovdnon tov véov efediewv, divouv v kabopr kotevBvvon TV TOTOV TOV
TANPOPOPLOYV oV TomobeTove otV web site pog topa, Ommg Kot 6To HEAAOV, KOl HOG
BonBovv va tpocdiopicovie TIC TNYEG HOG.

Ta 6épota Tov pog amacsyolovy Katd v dtdwacio tov Web site Management givat
T akOAovba:

1) ¥toyor ko Avtikeipeva: H amootodn evdg opyaviopod ommg n Bifiodnim, epodidlel
Baon ywo v avantuén otdy®V Kol avTiKeEEvey Yoo v Web site. Avtd mpobmobétel pia
avaALGN TNG ATOGTOANG (0V VILAPYEL), TOV GTOYMV KOl T®V AVTIKEWEVOVY TG B1A100M KNG Ko
Tov fabud otov omoio pumopobv va vToosTPLBoHY N va emttevyBodv o pécov g web site
¢ BipAodnkme.

2) Yvykekpuyévol okomoi Baciopévol oTig avaykes tav ypnotdv: H avdivon avaykov gival
ONUOVTIKN Yot ONAMVEL TO10L EIvOl O1 YPNOTES LOG KO TL VANPETiES ¥perdloviat. AVt TOL
AVOKOAVTTTOVUE KAVOVTOG TIG OVOADGCELS OVTEG €ival 1 TOKIAlD TV XpNoTAOV, 1 omoia £xel
avTikTumo oToV GYedlacud TG web site yiati o kKOplog Adyog yia dnpovpyia Tng €ivoe 1 o
QOTELECUATIKY] OlOVOUN TMV TANPOPOPLOV KOl 1) TPOSPopd KoAvTepNg TpoOSPaong Tev
YPNOTOV oTIC vanpecieg ™ BiProdnkng. Ot mbavoi ypnoteg g web site mpémer vo
OVOYVEOPLGTOVV KOl VO, TPOGILOPLGTOVV Ol OVAYKEG TOVC.

Onwc ovpPaivel cuvnBmG, o1 avAYKES aVTOV TOV ORAd®V givol Tapdpoleg OGOV apopd
OepaTikn KAAvY™, oV Kol SQOPETIKEG OGOV aPOPd TS EOKES £QUPUOYEG. AVTO €YEl ™G
amoTELECUN TNV OVATTUEN SAPOPETIKGOV TUNUAT®V TG web site. Mo GAAn d1dotacn mov
npénel va peretnBel elvar 10 €idog g mpdsPaong oto Internet tnv omoic o1 vwoymeio
xpnoteg Ba Exovuv.

3) TIpocdiopiopds Tov  mEPLEYOUEVOL Kot T®V  vrnpeciav: Eival omapoaitnto oe pia
B1Aobnkn va vdpyel caprg ToAMTIKn Yo T0 TEPLEYOUEVO TOV Bo TapEYETAL SLOUEGOL TG
web site. Oa Tpénel amoPacels va AneBodv yia T TAnpoeopieg Tov Ba mapéyovral Yop® and
TOV 0pyavicld, TV KdAvym tov Bepdtov, v eMA0YN Kot TV 0E0AOYNOT TOV GLVOECUWOV
KOl TOV TEPLEYOUEVOD KOl DANPECUOV TOV ONOVPYOLVTOL EEMTEPIKA TOL OPYOVIGHLOV, TO
mowoTwkd standards, v avainym evBuvdv Yo 10 TEPLEYOUEVO KOl VANPEGIES, TNV
OTOLOONTTOTE YPNON PIATPOPICUATOC KO TNV KATOYDPMOT TNG TVELUOTIKNG loktnoiag. Ot
eMOIDEELG TNG Web site Kot 01 avAYKES TOV EMOUMKOUEVOL KOOV 1] TV YPNOTMV TPOGOEPOVV
™ Baon yuo avAmTLEN TOMTIKNG KOl Y10 ATOPAGELS TOL OLPOPOVV TO TEPLEYOLEVO.




Ot Biprodnkeg mpénel va maifovv €va mePIoGOTEPO EVEPYNTIKO POAO GTNV GVATTLEN TOV
TEPLEYOUEVOD KOl GTN GLYKEVIPW®ON OVOUOIOV TNYDV GE ETOIKOOOUNTIKES TOPOVGLAGELC.
[lepiocotepn okéym oamorteital yio 10 TS ot mAnpoeopieg Ba tomobBetnBovv pali. Ot
BiAobnkeg cuyvd opyavadvouy Tig mAnpopopieg Toug oA@afntikd 1 katd THTo LAKOD, OTOV
o1 ypnoteg BELOVY BepaTIKOD TPOGAVATOAGHOD 0PYAVOGOT.

4) Zvuyypoon kor avdmruén tov mepieyouévov: IloAlol opyavicpoi dev kotavoovv OTi
«yphoovtog yio to web» givar mpaypotikd cuyypagikyy dpactnptotnta. [lpodmobétel Karég
OLYYPOUPIKEG EMOEEIOTNTEG KO UEPIKEG POPES ONUOCLOYPAPIKEG deEloteyvies. YTapyel Evag
apBpoc Inmpdrev mov Ba mpénet vo AneBodv v’ dyv 6e oYEon e TN GLYYPAPT Yio To web.
[Towot givan or mbBavol ypnoteg ¢ 10T00eAdG (1] EVOG GUYKEKPIUEVOL WHEPOLG TNG); Tt
eminedo kot €idog yYAwooag Ba ansvBiveton oe avtovg; Ao mpémel n GuyypaEn TS web site va
glval tomkn M drtomn; Oa mPémel vo givon SLPOPETIKNY Ad TNV GLYYPAPN TOV EVILT®V
exd0cemV TOV OopyavIcLoD (o€ Opovg emumédov, style, kot tévov); Av 10 televtaio eival
YEYOVOGS, TOTE LAIKO amd TIG £VTLTTEG EKOOGELS TOL OpyavIGHoL Ba mpémel va avacvvtaydel yia
T0 web.

5) Avéntuén g mAnpoeoplakng opytektovikng: O Opog «TANPOPOPLOKT OPYLTEKTOVIKTY
YPNOLOTOIEITOL Y10 VAL TEPTYPAYEL TOVS TPOTOVG LLE TOVG OTTOI0VG Ol TANPOPOPIES LITOPOVV VoL
opyaveBovv Kal Vo TOPOVGLOGTOVY Y10 VO, KAADWOLV TIG aVAYKEG TMV YPNOTAV. XT0 wWeb,
vdpyovv OV0 Kupiwg emimeda TANPoEOPlOKNG apyrtekTovikng: o) H opydvoon twov
TANPOPOPLOV GTO site cav chvoro, kot B) H opydvoorn tov minpogopidv péco otig emi
pépovg oelidec g web site. H apyttextovikn g mAnpogopiog meptlapfavel Tnv avamntoén
tagwounong 1 dtapbpwong g web site, Tov kabopiopd cyécemv HETOED TOV TUNUATOV Kot
TOV GEMO®V NG, Kot TNV avamTuén T O0UNG TOL TEPLEYOUEVOD o€ KAOE pia omd T GEMOES.

6) Avantuén epyoleimv mAonynong yio tovg ypnotes: Ta epyadeion mAonynong yw tovg
YPNOTEG TPOSPEPOVY VITOKELLEVIKT] APYLTEKTOVIKY TNG TANPOPOPING EVKOAOVONTN Y10 L TOVC,
Kol Tovg fonbovv va epyactolv pe Aoykn KatehBuvon dwa péoov tov web. Bonbodv emiong
TOVG YPNOTESG VAL J1TNPOVV Eva vONTO XEpTn Tov oL Ppickovror péca otnv web site, Kot Tmg
To OLOLPOPETIKA TUNHOTO Ko oeAideg g oyetiCovtatl petald tovg. Ta epyareio mionynong
nepthapdvouv: menus, 00NYyoVG, TiVaKeS TAONYNONG, TAAiGLO, TANKTIPA, YOPTEG TOV sites,
Oepatikd 0évrpa, unyavég avalnmongs, xapteg omewovicewv, ypopato (Yoo 1o eovto, Tig
EMKEPAAIES, TOV TOUTOV YPAUUATOV), KOl COLPOACL.

To web mpoceépel T SvvaTdOTNTO YPNGILOTOINoNG ToL 010V interface Yo S1POPETIKES
databases, wdévovtag €vkoAOTEPO Yo TOVG YPNoTEG vo  pdBovv  va  avalntovv
OTOTEAECUATIKOTEPO. AAAG KOADTEPO OATTOTEAEGLLOTO, LITOPOVV VO EMLTELYHOVV TPOCPEPOVTOG
dwotavpovpevn avalnmmon moAlomAdv databases amd pio 006vn avalrtnong 1 pio vwofoin
epOTNONG Ypnoonolwvag Z39.50.

7) Zxed100UOG OTTIKNG OEIKOVIONG TV oeAdwv Tov Web: H ontikn anewcovion tov ceMowv
oyetiletan pe T1g avAayKeg TV XPNOTAOV, TO AVIIKEILEVO TOV KOAVTTOVTAL amd T web site, v
OPYLTEKTOVIKY TNG TANPOoQopiag, Kot ta epyoieio mhonynong mov tpoceépovtat. H mpocOnkm
YPaPIKOV og pio oedida web, pali pe wiaitepa yvopicpata OnmMg anelkdvion ce KvoOueva
ox€dw Ko Myog, yperdleton va yiver mpooektikd, Cuyiovrag ta vaép Kou ta Katd. H koAn
TAPOVGIOGCT) TOV YPOPIKAOV Elvar onuavtikn, kabmg arotedel tnv aitio TG ELTIGTOGHVIG TOV
YPNOTN, Kol Kuplwg v TpocséAkvon Tov oto site. Ta pelovektTiuota eivor 6t LYNAOD
EMITEOOV YPOPIKA LEUDVOLV CTUOVTIKA TNV ToYVTNTO LE TNV Ooia TO Site POPTMOVETOL GTN
GUOKEVT] TOL YPNOTN KOl TO TEMKO TPOiOV pmopel vo €ivol KoTdTEPN OVATOPAY®YN TOV
TPOTOTVTOV. AVTO amotedel TPOPANUA Yo xprotes mov yepilovtar &va yapmAoy emmEdoV




computer, browser, 1| video card. H Bpadvtnta avt 0)t HOVO amoTpEmel Toug YPNOTEG OAANL M
QTOYIKY] OVOTOPAY®OYY] YPAPIKAOV Yivetor vIepfolkd evoyAntiky, Kot meifsl moAdovg va
{ntovv T1c TANpoopieg ToVG AAAOD.

Am 014taln, amhdc oxed0GHOG, TAKTIKY OOUN KOl KATOAANAQ YPOUATO EIVOL CNUOVTIKA,
Kabmdg Kavouv v web site va Swpdaletar gvkoia, va TAONYEITOL KOU VO KOTOVOEITOL.
[pdypata o omoio ammBovv gival To TOAD Keipevo, QoavTaytepd €KOVIdwa, Un KOTAAANAO
YPDOUOTA KEYEVOD KOl GKOTEWVO (POVTO.

Amodoelg maipvoviat Yo Tov Tpocsdlopioid TG GLAAOYNG TV apyeiwv Tov Ba amrotelodv T0
Kupimwg menu Kol TG GLVOEGELS TOL TPEMEL Vo TEPLAAUPAvVOVTAL GE KOBEVAL amd avTd To
apyela. [Ipénet o1 TonoBesieg va opyavdvovtat o Evav aApafntikd 0dnyd 1 e KAmowo GAAN
popon); Evarlaxtikég emhoyég ivor va ta&tvounBodv Bepoaticd 1 aApapntikd o€ £vo YKpouTn
N va ta&voun8obv GOUP®VA LE TPOTILOVUEVT] GELPAL.

8) IlpooBnkn twv metadata: Ta metadata eivor dedopéva oyetikd pe dedopéva. Xto web ta
metadata moapéyovv meptypaer), vmootnpilovv Vv avalitnon OpEGOV  KATAAANANG
gvpetnpioong oe unyovég avalnmong, dlevkoAHvovy To management TV ceAd®mV web, kot
EMIONG TOAPEYOLY TANPOPOPIES Y10 TNV TVELHATIKY] WO10KTNGia, TN dtdTasn TEPLEXOUEVOL, T
oxéon uHe GAAeg mnyéc, kol dAAa otoryeior dEdOUEVOV TOL TEPLYPAPOVY TO VTOKOVUEVTO. ZE
avtifeon pe to HTML mov ypnowonoteital yuo va mapovcidost TAnpogopiec, ta metadata
YPTCLOTOLOVVTOL Y10 VAL TEPLYPAYOLV TIG AETTOUEPELES YOP® ol Eva VTOKOLUEVTO Web.

Ta metadata wepthappdvovy oyt pOVO TEPLYPAUPIKEG TANPOPOPIES, AALL EMIoNG TANPOPOPiES
amapaitnTeg Yo TO management Kot TNV TPOCTAGIO TOL TAKETOL TANPOPOPIDV OV
neprypaeetal (m.y. dedopéva yopw amd 10 Tov Ppioketal To TOKETO, TOLEG ival o1 oYE0ELG
KLpLOTNTOC, TN TOWOTNTO KOl KOTAGTAGY] TOL, KAM.). YTapyovv tpio emimedo Onpovpyiog
metadata ylo €vo TOKETO TANPOEOPIOV: o) K®IKomoinom, B) meptypar] Kot mTANpoeopieg
amapaiTNTEG Y0 TO management Kol TV TPOGTAGIO TOV TAKETOV, Kol ¥) Tapoyn mpodcPacng
GE€ QLTI TNV TEPLYPAPT.

Mepwcd Aoyiopkd mokéta avantuéng web celidmv cuyKataAéyouv avTOROTO  PEPIKA
metadata oe 10tocelida. Ta metadata Bpickovtal oto kwdwomomuévo HTML media yuo
ceMida, Oyt oty kabeavt| oelda. Mmopolv va dtafactovv amd ToAAES unyoveg ovalntnong
Kot dAla epyaieio evpetnpiaonc. To metadata sivor pio evoeydpevn Avon oto TpoPANUe TV
EKTEVOV KO AOOKIL®V MOTOV antd £YYPOUOES MG amoTéAecpa avalnmong pe AéEeg-kiewdwa. H
xpnon tovg umopel vo kéver v avalnmon mepiocdtepo axpipr. Ilpocoyn ota metadata
Katd T Obpkela TG Onovpyiag tng web page 0o fondnoel oty eEacpdiion g akpPoig
ocvyKatapifunong Kot gvpetnpiaong G 16TOGEAIdOS amd pnyavég avalnmons, Kot Tnv
KATOAANAN EPOAVION TOVG OTIC MOTEG TV AMOTEAEGUATOV avalTNoNG.

9) Anwovpyio emioyng “My Library”: [ToArég Bifhobnkeg oty Apepikr] Ko oAlov,
npoocpépovy oty Web celida tovg pia emhoyn pe v ovouaocio «My library» omnv
niextpovikn Pdaon tov anydv tove. O ypnoc umopel va dnuovpynoet €va profile tov
EVOLOPEPOVTMV TOL KOl VO EIVOL EVILEPOUEVOS Y10 VEEC TPOCKTNGELS, VEQ GpBpa oTig Pacelg
dedopévmv, KTA., Kot mAnpoeopieg and moAlamAég Pdoelg dedopévmv mov taplalovy 610
profile Tov ypriot.

10) Aok kou Tpomomomoeic: Tlpwv 1 petd v eykatdotact tov ceAidwv 6to web server, 1
web site g GUVOLO Kot 01 EEYMPLOTEG GEAIDEG TPEMEL VO SOKILAGTOVV EMUEADS KAt VoL Yivouv
ol amopaitnteg tpomomomoels. Ov dokipég mpémer vo mepthapfavoov €vav aplfud amod
OLPOPETIKEG SLOGTAGELS:

e Aokiun] £vavTL GTOVG aPYIKOVG GKOTTOVG Kot 6TOYOVS KABMG KOl OTIS OVAYKES TV YPNOTAOV




e AoKI|] TOV GLVOEGUMOV KOl TV LINPECLOV To omoia dtatifevtal SIUECOV TV GEMO®V
(MOOTE VO, SICPAAIGTEL 1] AEITOVPYIKOTNTO TOVG

e Aokl T@V GEAMO®V GE OGO TO OLVOTOV OLOLPOPETIKOVG browsers Kot OlPOPETIKAOV
ekd000eV 1| TaporAay®v browsers, KoOdC Kol 6€ dlopopeTkovg computers kol 00OVeC,
®ote Vo Olo@aAoTel OTL 0 OYESCUOC TOV  TEPLEYOUEVOL OOVAEVEL  OUECOV
dwpopetik®v hardware kot software

e Aok ywu TNV ovoyvOGILOTNTO TOV KEWEVOL KOl TNV  KOTOTOMIOTIKOTNTO TV
YOPOKTNPIOTIKAOV TAOYNOTC.

11) Kotoydpnon ot unyavég avalnmmong Kot oTovg Kataddyovs: Agv vmdpyet Adyog
vmapéng web site edv kavévag dev v emokéntetal. Ot duvatdtreg mov givor Sabéoipeg
GTOLG dMNUOVLPYOVG NG 16TOGEAIDG o1 omoiot Béhovy va eEacparicovy OTL Ta sites TOvg
coumepthappdvovtal oe Pnyaveg avalntnong kot odnyovg eival ol TapoKAT®: o) ETKOVOVia,
pe OAeG TIC PeYBAEG unyaveg avalTnong Kot 001 yovs, Kot Topoy TANPOQOPIOV Yo TNV wWeb
site, B) ypNon wog amd TG dWPEAV VANPECIES, Ol Omoieg GTEAVOLV TANPOPOpies Yo pio
10T0GEAd0 o€ évav aplBpd pnyovov avalintnong 1 oonydv, y) xpNon Hog expuctopévng
VINPEGiaG, 1 omoio VIOGYETOL VO SIAGPAAIGEL TNV EVPETNPIOCT OTIS UEYOAVTEPEG UNYOVES
avalntnone. Ot meprocdtepeg unyavég avalntnong kot oonyoi mpocbétovv T1g web sites oTiC
Baoeig dedopévmv Tovg e 000 TPOToVG: o) otévouv EEm “spiders” 1 software robots yio va
avayvopicovv Kavovpleg web sites, Kot ) 0&xovtal GCLGTAGELS OO dNULOVPYOVS KOl YPT|OTES
TOV IGTOGEAIDWV.

12) Anuocidtra kot [IpofoAr): Me okomd vo. EKUETOAAELTOVV TNV €MEVOLOT TOVG, Ol

BiAoOnkeg yperaleton va kdvouv 014popeg evépyeleg Yoo vo. dlac@aiicovy OTL 0G0 TO

duvaToV TEPLEGOTEPOL AVOPMOTOL EMCKENTOVTOL TO Site TOLG. AVTEC glvat:

* Anuocievon avokovmOcE®MY GToV TOHTTO G€ EVTLAN Kot email popen|

e Efaocpdiion 0Tl OA0 TO OVOADGIUN TOV ¥pnotpomotovvtal omd v PipAodnkn, OAeg ot
vroypapég email, épovv to URL tng web site

o Efoocedhon 61t 0 untpkdg opyoviopog g Bipiodnkng npoPdiier 1o URL oty web
site TOL OPYUVIGLOV

e Anuoocievon TANPOPOPLOVY Yo TNV 10TOCEADN GE KATAAANAN newsletters, emoyyeALoTiKd
TEPLOOIKA KO TOTIKES EKOOGELS

e [lopovoidoelg oe ovvédpua, papers, Koi poster sessions YOpw omd v web site,
GUUTEPTAOUPAVOVTOG TOTIKA GLUVESPLOL KOl CEULVAPLO GE AAAOL ETOYYEALATIKOD KOl E101KOV
EVOLIPEPOVTOG TTESTNL

e  Evnuépmon tov tomikmv Internet Service Providers, ®ote 1 16T06EAS0 VO KaToywpeiton
GTOVG 00N YOV TOV UTOPEL VO O1LLLOVPYTIGOVY

e Tlpocpopd avtarrayng links pe Webmasters dAA@V 0pyaviGU®V TG TOTIKNG KOWVOVING 1
TOV €101K0V eVOlaPEPOVTOG TTEdioL, Yia va avénbei n kukhopopia kat ota S0 sites

e Atgpedvnon yia mpoypdupata avtoliayng links, av kot wpénet va égovpe entyvmon Oti
moAlol mpospépovv pdvo éva link o1o site yia kdbe 000 oL TAPEYOVTAL GE AVTOVG

o Evnuépmon t@v Webmasters yio 0motodnmote odnyod 16ToceAd®mV Tov givatl KatdAAnAog,
Ommg 0oMnYods v Web sites BifAioOnkmv, 1 odnyol oto Bepatikd medio mov KaAdTTETOL
amo v Web site

e  Ymoyneiotra yio ta ddpopa web site BpofPeio

13) Xvveylouevn ocvvinpnon tov site: Eivar 10 o1dd0 g dadkaciog oyedacon Kot
avantuéng g web site mov amottel onpavTiKod ¥pdvo kot Tpodmobitel cuveyn dEGUELGON Y
evnuépmon tov site. Av avtd dev cvuPet, N 1otocerida Ba yivetal OA0 Kot AyOTEPO GYETIKN




HE TIG TMPAYUOTIKEG avAYKeS TV ypnot®v kol 0o aivetor Cemepacuévny oto TayLTOTO

eEeMoodpevo mepifdiiov tov Internet. To akdiovba, avdpeso oe GAla, eival amoOyelg yo

ovveyn a&loAdynon Kol GLVTHPNON TNG IGTOGEMONC:

o TlapaxorobOnon tov TpOTOL YPNONG TNG

o  Zuvenlouevn 0E0AOYNON TG €KTOONG KOTE TNV OTOoiol Ol 1GTOGEAINEG GLVOVIOUV TIG
AVAYKES TV YPNOTOV

o  Yvuveylopevn alloddynon tov site oe oyéon pe TG véeg eEeMEelg otV TEYVOAOYIDL TNG

TAnpoopiag yevikdtepa kot 6to Internet e101KOTEPQL

Evnuépmon tov vdpyoviog meplexopreévon

[IpdcOeon vEmV VINPECIDOV Kot EOIKAOV TEPLEYOUEVOV

"Eleyyog kot cvvtipnon tov links

2VVTNPNOT TOV GYNUATOV TAONYNONG

"Eleyyoc ™ evpetnpiaong tov site amd unyoveg avalntnong kot 0dnyovg Kol EVUEP®O

aVTOV

2vvtipnon tov hardware kot software mov vrostnpilovv Vv 16TOGEAd L

Exnaidevon mpocomikcol Kot ypnotdv

Zuveylopevn dnpoototnta Kot Tpofod, wiaitepa o oyéomn He TxdV aAAayEC GTO Site

20100 LOG Y10L TO LEAAOV

14) Tleprodwkn tvmkn ofordynon: Kdabe web site mpémet vo embewpeiton o TOKTA
Swotnuata. Ot Bipiodnikovopot ypetdleton va EEPOVV TAOG GLUTEPLPEPOVTOL O YPTOTES GTO
Kovovplo nAektpovikd mepPdirov. T'a mapdaderypa, ta cookies pmopovv (Léca o Opla) va
LLOG TOVV TO VTOSELY AL ¥ p1|oMG amd £va dTopo.

Elvar onpovtikd va ovaryveopilovpe Tig avayKkes Tav ¥pnotav Kot vo eEaceaiilovpe 0Tt avtég
avtikatontpilovtar otnv web site. Exmaidevon, opddeg ypnotdv, news groups, Kol GUVEXNG
YPNON, Elva GNUAVTIKEG TAEVPES TG GLVELOINTOTOINGTG Y10 GUVTIPNON.

15) TTot€ unv oAhdletoan to URL cag: Otav kabiepmbet, n devbuvon e Bipiodnkng oto
Internet dev mpémel va. aAddlel. Qo1dG0, aVTO dev givor mAvTa duvaTov va amoesvyel, Kot
VIAPYOLV OLTIOAOYNHEVOL AGYOL ot omoiot dtkaoAoyodv tnv aAdiayn evoc URL, 6mmg
UETAGTPOPN G £va dlapopeTikd web provider. Xe avti TV TePinT®ON, o 101KN dtodikacio
axolovBeitor 1 omoio d1eVKOAVVEL TV HeTAPOAN YWPig Vo SOKOTTETOL 1] TPOGPAGT Yo TOVG
ypnotes. Kataywpovpe évo onueiopa yioo v adiayrn g 6evBovvong otnv tpéyovca web
page Kot HeTd TpoPaiiovpe TV Kovovpla 61evBuveon oe dVo popeic: Tnv Kotaympode otV
006vn ko TpoPaiiovue €va gvepyd hypertext link amd v maAid 6eMda TNV Kovovpla.
Avt 1 «two web page» dtappvBuion npénetl va tapapeivel oto Internet yuo 2-4 unveg yio va
OMOEL TNV gvKAPiR GTO ATOUO KO GTOVG OPYAVICHOVS VAL TPOGAPUOGOVV TNV CAAOYN.

Ov evkapiec mov mpooeépovian amd to Web eivor moAAéG kot  eEoupeTikd
evolapépovoec. Eivar  yeyovog 0Tt 1 avdmtuén tng web site Kot 1 cuvtipnon g ival
ouveEXILOUEVEG EVEPYELEG Y1O. TIG OTOlEG Ol TMNYEG KAl TO TPOCHOTIKO ypedloviar o€
cuveyllopevn Paon. Etvor pia dwadwacio mov pmopel va fondnoet toug Pipirodnkovopovg va
oxedAlovV KOTAAANAL Yio TN Onovpyia kot To management tng web site g BifAtoOnkng n
omoia Oa mpowOncel Tovg GKomovS Kat To avTikeipeva T BiAtodning kot Ba Bondnoet otnv
eELMNPETNON TOV AVAYKOV TOV XPNOTOV.

Ageig Khewona: Internet, BifAioOnkeg, Iotoceridec, Aayeipion, Zyedacpoc,
Xvvtipnon, A&oroynon, llepexdpevo, Yanpeoieg, Metadata



Title : “The Libraries’ Web sites: Management issues”
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Library web sites can be used to promote the Library and its services, to provide
current information about the Library for Library users, to provide access to online and CD-
ROM based reference sources, to provide remote access to the Library catalogue and other
databases created by the Library, and to assist Library users to explore the Internet. A Web
site represents an investment of time and money, and planning will help to ensure that the
library or information agency benefits from this investment.

Management guidelines document the reasons behind the creation of the website and
address client needs by way of a needs analysis. Not only do these guidelines allow for
continued maintenance of the website, but they keep you on track, give you clear direction on
the type of information you are placing on your website now, as well as in the future, and will
help you assign your resources.

Web site management issues will consist of:

1) Aims and objectives: The mission statement of an organisation such as a library will
provide the basis for developing aims and objectives for the Web site. This involves an
analysis of the mission statement (if one exists), goals, and objectives of the library and
the extent to which they can be supported or achieved through a library Web site.

2) Specific goals based on user needs: The needs analysis is important because it establishes
who our users are and what our services need to be. What we discover by doing our needs
analysis is just how varied our users are. This impacted on the design of the web site because
the main reason for creating it is to more effectively distribute information and give our users
better access to library services. The potential users of the Web site should be identified and
their needs investigated.

As it happens, the needs of these groups are similar in terms of subject coverage, though
different in terms of specific applications. Thus the needs of users have guided the
development of different sections of the Web site. Another aspect of user needs that should be
considered at this level of planning is the kind of Internet access that potential users of the
Web site will have.

3) Identification of content and services: It may be necessary for a library to have a policy
about content provided through the web site. Decisions will have to be made about
information that will be provided about the organisation, topic coverage of the Web site,
selection and evaluation of links and content/services created outside the organisation, quality
standards, responsibility for content/services, any use of filtering and copyright issues. The
aims of the Web site and the needs of the intended audience or users will provide a basis for
policy development and for decision making about content.

Libraries may have to play a more active role in developing content and in pulling together
disparate sources into meaningful presentations. More thought about how information is put
together is implied. Libraries too often organize information by format or alphabetically,
when users want subject orientated organisation.

4) Writing and developing the content: Many organisations do not understand that “writing
for the Web” really is writing. It requires good writing skills and sometimes journalism skills.
There are a number of issues to be considered in relation to writing for the Web. Who are the



likely users of a Web site (or of this particular section of a Web site)? What level and type of
language will appeal to them? Should the writing on the Web site be formal or informal?
Should the writing on the organisation’s Web site be different from the writing in the
organisation’s print publications (in terms of level, style, and tone)? If the later is the case,
then material from the organisation’s print publications will have to be rewritten for the Web.

5) Developing the information architecture: The term “information architecture” is used to
describe the ways in which information can be organized and presented to meet the needs of
the user. On the Web, there are two main levels of information architecture: a) the
organisation of information on the site as a whole, and b) the organisation of information
within individual pages on the web site. Information architecture incorporates developing a
classification or structure for the Web site; specifying the relationships between sections
and/or pages on the Web site; and developing structures for the content on individual pages.

6) Developing navigation tools for users: The navigation tools for users should make the
underlying information architecture transparent for them, and help them to work through the
Web site in a logical way. The navigation tools should also help the users to maintain a
mental map of where they are in the Web site, and how the various sections of the Web site,
and the various pages, are related to each other. Tools for navigation include: menus,
directories, navigation panels, frames, buttons, site maps, subject trees, a search engine, image
maps, colors (for background, or headings, or lettering), symbols.

The Web offers the possibility of using the same interface to different databases, making it
easier for users to learn to search effectively. But more ambitiously deeper integration can be
achieved by offering cross searching of multiple databases from one search screen and or one
query using Z39.50.

7) Visual design of the Web pages: The visual design of the pages relates to the needs of the
users, the topics covered by the Web site to the underlying information architecture, and to
the navigation tools that will be provided The addition of graphics to a Web page, along with
features such as animation and sound, needs to be done cautiously, balancing the pros and
cons. Well produced graphics can be impressive, engender user confidence, and initially
attract attention to the site. The disadvantages are that high level graphics substantially slow
down the speed at which your site is downloaded to a user’s monitor and the end product can
be an inferior reproduction of the original. This is particularly the case for users operating a
lower level computer, browser, or video card. This slowness not only frustrates users but the
poorly reproduced graphics become extremely annoying, convincing many to seek their
information elsewhere.

Simple layout, simple design and uncluttered structure and appropriate colors worked well
because it made the website easy to read, navigate and understand. Things which are
distracting were too much text, flashing icons, inappropriate text colors and dark or patterned
backgrounds.

Decisions were made to determine which collection of files constituted the main menu and
which links should be included in each of these files. Should sites be organized in an
alphabetized directory or another format? Alternative choices were to arrange them by subject
or alphabetically in a single group or to arrange them according to a preferential order.

8) Addition of metadata: Metadata is data about data. On the web, metadata provides
description, supports searching through appropriate search engine indexing, facilitates
management of web pages, and also provides information on intellectual property, format,
relationship to other resources, and other data elements describing the document. Unlike




HTML used to present information, metadata is used to describe the details about the web
document.
Metadata includes not only descriptive information, but also information necessary for the
management and preservation of the information package being described (e.g. data about
where the package is located, what its ownership relationships are, its quality and condition,
etc.). There are three parts to creating metadata for an information package: a) Encoding, b)
Providing a description for an information package along with other information necessary for
management and preservation of the package, and c¢) Providing for access to this description.
Some Web page development software packages automatically include some metadata
in a Web page. The metadata is in the coded HTML tags for the page, not on the page itself. It
can be read by many search engines and other Web indexing tools. Metadata is one potential
solution to the problem of long and inappropriate lists of “hits” as a result of a keyword
search of the Web. Its use could make Web searching more accurate. Attention to metadata
during the web page creation process will help to ensure that a Web site is listed and indexed
accurately by search engines, and that it appears appropriately in lists of search results.

9) “My Library” option: Several American Libraries are now offering a “My Library”
interface to their electronic resource base. The user could set up a profile of interests and be
alerted of new acquisitions, new articles in databases, etc., and information from multiple
databases matched to the user’s profile.

10) Testing and modifications: Whether before they are mounted on the Web server or

afterwards, the Web site as a whole, and individual pages, should be tested thoroughly and

any necessary modifications made. This testing should have a number of different aspects:

e Testing against the original aims/objectives and user needs

e Testing of links and services available through the pages to ensure that they are
operational

o Testing the pages in as many different browsers as possible, and as many different
versions of the browsers as possible, as well as on as many different computers and
screens as possible, to ensure that design features work across different hardware and
software configurations

e Testing for readability of the text and the helpfulness of any navigation features.

11) Listing with search engines and directories: There is no point in having a Web site if no
one visits it. The options which are available to web site developers who want to ensure that
their sites are listed with the search engines and directories that cover the topic, are: a)
Contact all the major search engines and directories individually, and provide information
about the web site, b) Use one of the free services that will send information about a web site
to a number of search engines and directories, and c) Use one of the paid services, that
provide to ensure listing on the major search engines. Most search engines and directories add
Web sites to their databases in two ways: they send out “spiders” or software robots to
identify new Web sites, and they accept recommendations from Web site developers and
users.

12) Publicity and promotion: In order to capitalize on their investment in a Web site, libraries

need to take steps to ensure that as many people as possible “visit” their site:

e Disseminate press releases in print and e-mail form

e Ensure that all of the stationary used by the library or information agency, all business
cards, and all e-mail ”signatures”, carry the URL of the Web site




e Ensure that the library’s parent organisation features the library URL on the organisation’s
own Web site

e Write about the Web site in appropriate newsletters, professional journals, and local and
trade publications

e Offer conference presentations, papers, and poster sessions about the Web site to the
organizers of conferences and seminars, including local conferences and seminars in other
professional or special-interest fields

e Notify local Internet service providers, so that the Web site is listed in any directories that
they might create

e Offer to “exchange links” with the Webmasters of other organisations within the local
community or the special-interest field, to increase traffic to both sites

e Investigate link exchange programs, though be aware that many offer only one link to
your site for every two that you provide to them

e Notify the Webmasters of any directory sites that are appropriate , such as directories of
library Web sites, or directories in the subject field covered by the Web site

e Nominate for the various Web site awards

13) Ongoing site maintenance: It is the stage of the Web site planning and development
process that occupies the most time and requires ongoing commitment. If this does not
happen, the site will become less and less relevant to the needs of users and will begin to look
old-fashioned in the rapidly changing environment of the Internet. The following, among
others, are aspects of ongoing site evaluation and maintenance that need to be considered and
planned for:

e Monitoring usage of the Web site

e Ongoing evaluation of the extent to which the sites meets user needs

e Ongoing evaluation of the site in relation to new developments in information technology
in general and the Internet in particular

Updating existing content

Adding new services and features to the site

Checking and maintaining links

Maintaining navigational structures

Checking listings of the site by search engines and directories and updating them
Maintaining the hardware and software that support the site

Staff and user training

Ongoing publicity and promotion, particularly in relation to any changes in the site
Planning for the future.

14) Periodic formal evaluation: Every Web site should be reviewed at regular intervals.
Librarians need to know how users behave in the new electronic environment. Cookies can
(within limits) tell us the pattern of use by an individual. It is important to keep up with user
needs and ensure that this is reflected in the website. Training courses, user groups, news
groups and continual use, are important facets of maintaining awareness.

15) Never change your URL: Once established, an Internet address should not be changed.
However, this is not always possible to avoid and there are valid reasons which justify
changing an URL, such as switching to a different Web provider. In this case, a specific
netiquette procedure should be followed which facilitates the change-over without
interrupting access to users. Post a change of address notice on the current Web page and then
provide the new address in two forms: print it on the screen and provide an active hypertext




link from the old page to the new URL. This “two Web page” arrangement should be left
posted on the Internet for 2-4 months to allow individuals and institutions the opportunity to
accommodate the change.

The opportunities offered by the Web are wide and exciting. The fact is that web site
development and maintenance are ongoing activities for which resources and personnel are
needed on a continuing basis. It is a process that can assist librarians to plan appropriately for
the creation and management of a library web site that will further the aims and objectives of
the library and assist in meeting the needs of users.

Keywords: Internet, Libraries, Web sites, Management, Planning, Maintenance,
Evaluation, Content, Services, Metadata
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	Τίτλος  : «Διαχείριση των Web sites Βιβλιοθηκών» 
	   Πανεπιστήμιο Ιωαννίνων 
	 
	1) Στόχοι και Αντικείμενα: Η αποστολή ενός οργανισμού όπως η Βιβλιοθήκη, εφοδιάζει τη βάση για την ανάπτυξη στόχων και αντικειμένων για την Web site. Αυτό προϋποθέτει μια ανάλυση της αποστολής (αν υπάρχει), των στόχων και των αντικειμένων της Βιβλιοθήκης και τον βαθμό στον οποίο μπορούν να υποστηριχθούν ή να επιτευχθούν δια μέσου της web site της Βιβλιοθήκης. 
	 
	2) Συγκεκριμένοι σκοποί βασισμένοι στις ανάγκες των χρηστών: Η ανάλυση αναγκών είναι σημαντική γιατί δηλώνει ποιοι είναι οι χρήστες μας και τι υπηρεσίες χρειάζονται. Αυτό που ανακαλύπτουμε κάνοντας τις αναλύσεις αυτές είναι η ποικιλία των χρηστών, η οποία έχει αντίκτυπο στον σχεδιασμό της web site γιατί ο κύριος λόγος για δημιουργία της είναι η πιο αποτελεσματική διανομή των πληροφοριών και η προσφορά καλύτερης πρόσβασης των χρηστών στις υπηρεσίες της Βιβλιοθήκης. Οι πιθανοί χρήστες της web site πρέπει να αναγνωριστούν και να προσδιοριστούν οι ανάγκες τους. 
	3) Προσδιορισμός του περιεχομένου και των υπηρεσιών: Είναι απαραίτητο σε μία Βιβλιοθήκη να υπάρχει σαφής πολιτική για το περιεχόμενο που θα παρέχεται διαμέσου της web site. Θα πρέπει αποφάσεις να ληφθούν για τις πληροφορίες που θα παρέχονται γύρω από τον οργανισμό, την κάλυψη των θεμάτων, την επιλογή και την αξιολόγηση των συνδέσμων και του περιεχομένου και υπηρεσιών που δημιουργούνται εξωτερικά του οργανισμού, τα ποιοτικά standards, την ανάληψη ευθυνών για το περιεχόμενο και υπηρεσίες, την οποιαδήποτε χρήση φιλτραρίσματος και την κατοχύρωση της πνευματικής ιδιοκτησίας. Οι επιδιώξεις της web site και οι ανάγκες του επιδιωκόμενου κοινού ή των χρηστών προσφέρουν τη βάση για ανάπτυξη πολιτικής και για αποφάσεις που αφορούν το περιεχόμενο. 
	4) Συγγραφή και ανάπτυξη του περιεχομένου: Πολλοί οργανισμοί δεν κατανοούν ότι «γράφοντας για το web» είναι πραγματικά συγγραφική δραστηριότητα. Προϋποθέτει καλές συγγραφικές επιδεξιότητες και μερικές φορές δημοσιογραφικές δεξιοτεχνίες. Υπάρχει ένας αριθμός ζητημάτων που θα πρέπει να ληφθούν υπ’όψιν σε σχέση με τη συγγραφή για το web. Ποιοι είναι οι πιθανοί χρήστες της ιστοσελίδας (ή ενός συγκεκριμένου μέρους της); Τι επίπεδο και είδος γλώσσας θα απευθύνεται σε αυτούς; Θα πρέπει η συγγραφή της web site να είναι τυπική ή άτυπη; Θα πρέπει να είναι διαφορετική από την συγγραφή των έντυπων εκδόσεων του οργανισμού (σε όρους επιπέδου, style, και τόνου); Αν το τελευταίο είναι γεγονός, τότε υλικό από τις έντυπες εκδόσεις του οργανισμού θα πρέπει να ανασυνταχθεί για το web.  
	5) Ανάπτυξη της πληροφοριακής αρχιτεκτονικής: Ο όρος «πληροφοριακή αρχιτεκτονική» χρησιμοποιείται για να περιγράψει τους τρόπους με τους οποίους οι πληροφορίες μπορούν να οργανωθούν και να παρουσιαστούν για να καλύψουν τις ανάγκες των χρηστών. Στο web, υπάρχουν δύο κυρίως επίπεδα πληροφοριακής αρχιτεκτονικής: α) Η οργάνωση των πληροφοριών στο site σαν σύνολο, και β) Η οργάνωση των πληροφοριών μέσα στις επί μέρους σελίδες της web site. Η αρχιτεκτονική της πληροφορίας περιλαμβάνει την ανάπτυξη ταξινόμησης ή διάρθρωσης της web site, τον καθορισμό σχέσεων μεταξύ των τμημάτων και των σελίδων της, και την ανάπτυξη της δομής του περιεχομένου σε κάθε μία από τις σελίδες. 
	6) Ανάπτυξη εργαλείων πλοήγησης για τους χρήστες: Τα εργαλεία πλοήγησης για τους χρήστες προσφέρουν υποκειμενική αρχιτεκτονική της πληροφορίας ευκολονόητη για αυτούς, και τους βοηθούν να εργαστούν με λογική κατεύθυνση δια μέσου του web. Βοηθούν επίσης τους χρήστες να διατηρούν ένα νοητό χάρτη του πού βρίσκονται μέσα στην web site, και πως τα διαφορετικά τμήματα και σελίδες της σχετίζονται μεταξύ τους. Τα εργαλεία πλοήγησης περιλαμβάνουν: menus, οδηγούς, πίνακες πλοήγησης, πλαίσια, πλήκτρα, χάρτες των sites, θεματικά δέντρα, μηχανές αναζήτησης, χάρτες απεικονίσεων, χρώματα (για το φόντο, τις επικεφαλίδες, των τύπων γραμμάτων), και σύμβολα. 
	9) Δημιουργία επιλογής “My Library”: Πολλές Βιβλιοθήκες στην Αμερική και αλλού, προσφέρουν στην Web σελίδα τους μία επιλογή με την ονομασία «My library» στην ηλεκτρονική βάση των πηγών τους. Ο χρήστης μπορεί να δημιουργήσει ένα profile των ενδιαφερόντων του και να είναι ενημερωμένος για νέες προσκτήσεις, νέα άρθρα στις βάσεις δεδομένων, κτλ., και πληροφορίες από πολλαπλές βάσεις δεδομένων που ταιριάζουν στο profile του χρήστη. 
	10) Δοκιμή και Τροποποιήσεις: Πριν ή μετά την εγκατάστασή των σελίδων στο web server, η web site ως σύνολο και οι ξεχωριστές σελίδες πρέπει να δοκιμαστούν επιμελώς και να γίνουν οι απαραίτητες τροποποιήσεις. Οι δοκιμές πρέπει να περιλαμβάνουν έναν αριθμό από διαφορετικές διαστάσεις: 
	11) Καταχώρηση στις μηχανές αναζήτησης και στους καταλόγους: Δεν υπάρχει λόγος ύπαρξης web site εάν κανένας δεν την επισκέπτεται. Οι δυνατότητες που είναι διαθέσιμες στους δημιουργούς της ιστοσελίδας οι οποίοι θέλουν να εξασφαλίσουν ότι τα sites τους συμπεριλαμβάνονται σε μηχανές αναζήτησης και οδηγούς είναι οι παρακάτω: α) επικοινωνία με όλες τις μεγάλες μηχανές αναζήτησης και οδηγούς, και παροχή πληροφοριών για την web site, β) χρήση μίας από τις δωρεάν υπηρεσίες, οι οποίες στέλνουν πληροφορίες για μία ιστοσελίδα σε έναν αριθμό μηχανών αναζήτησης ή οδηγών, γ) χρήση μιας εκμισθωμένης υπηρεσίας, η οποία υπόσχεται να διασφαλίσει την ευρετηρίαση στις μεγαλύτερες μηχανές αναζήτησης. Οι περισσότερες μηχανές αναζήτησης και οδηγοί προσθέτουν τις web sites στις βάσεις δεδομένων τους με δύο τρόπους: α) στέλνουν έξω “spiders” ή software robots για να αναγνωρίσουν καινούριες web sites, και β) δέχονται συστάσεις από δημιουργούς και χρήστες των ιστοσελίδων. 

	12) Δημοσιότητα και Προβολή: Με σκοπό να εκμεταλλευτούν την επένδυσή τους, οι Βιβλιοθήκες χρειάζεται να κάνουν διάφορες ενέργειες για να διασφαλίσουν ότι όσο το δυνατόν περισσότεροι άνθρωποι επισκέπτονται το site τους. Αυτές είναι: 
	14) Περιοδική τυπική αξιολόγηση: Κάθε web site πρέπει να επιθεωρείται σε τακτά διαστήματα. Οι βιβλιοθηκονόμοι χρειάζεται να ξέρουν πώς συμπεριφέρονται οι χρήστες στο καινούριο ηλεκτρονικό περιβάλλον. Για παράδειγμα, τα cookies μπορούν (μέσα σε όρια) να μας πουν το υπόδειγμα χρήσης από ένα άτομο.  
	Title  : “The Libraries’ Web sites: Management issues” 



	3) Identification of content and services: It may be necessary for a library to have a policy about content provided through the web site. Decisions will have to be made about information that will be provided about the organisation, topic coverage of the Web site, selection and evaluation of links and content/services created outside the organisation, quality standards, responsibility for content/services, any use of filtering and copyright issues. The aims of the Web site and the needs of the intended audience or users will provide a basis for policy development and for decision making about content. 
	4) Writing and developing the content: Many organisations do not understand that “writing for the Web” really is writing. It requires good writing skills and sometimes journalism skills. There are a number of issues to be considered in relation to writing for the Web. Who are the likely users of a Web site (or of this particular section of a Web site)? What level and type of language will appeal to them? Should the writing on the Web site be formal or informal? Should the writing on the organisation’s Web site be different from the writing in the organisation’s print publications (in terms of level, style, and tone)? If the later is the case, then material from the organisation’s print publications will have to be rewritten for the Web. 
	5) Developing the information architecture: The term “information architecture” is used to describe the ways in which information can be organized and presented to meet the needs of the user. On the Web, there are two main levels of information architecture: a) the organisation of information on the site as a whole, and b) the organisation of information within individual pages on the web site. Information architecture incorporates developing a classification or structure for the Web site; specifying the relationships between sections and/or pages on the Web site; and developing structures for the content on individual pages.  
	6) Developing navigation tools for users: The navigation tools for users should make the underlying information architecture transparent for them, and help them to work through the Web site in a logical way. The navigation tools should also help the users to maintain a mental map of where they are in the Web site, and how the various sections of the Web site, and the various pages, are related to each other. Tools for navigation include: menus, directories, navigation panels, frames, buttons, site maps, subject trees, a search engine, image maps, colors (for background, or headings, or lettering), symbols. 
	7) Visual design of the Web pages: The visual design of the pages relates to the needs of the users, the topics covered by the Web site to the underlying information architecture, and to the navigation tools that will be provided The addition of graphics to a Web page, along with features such as animation and sound, needs to be done cautiously, balancing the pros and cons. Well produced graphics can be impressive, engender user confidence, and initially attract attention to the site. The disadvantages are that high level graphics substantially slow down the speed at which your site is downloaded to a user’s monitor and the end product can be an inferior reproduction of the original. This is particularly the case for users operating a lower level computer, browser, or video card. This slowness not only frustrates users but the poorly reproduced graphics become extremely annoying, convincing many to seek their information elsewhere. 
	8) Addition of metadata: Metadata is data about data. On the web, metadata provides description, supports searching through appropriate search engine indexing, facilitates management of web pages, and also provides information on intellectual property, format, relationship to other resources, and other data elements describing the document. Unlike HTML used to present information, metadata is used to describe the details about the web document. 
	9) “My Library” option: Several American Libraries are now offering a “My Library” interface to their electronic resource base. The user could set up a profile of interests and be alerted of new acquisitions, new articles in databases, etc., and information from multiple databases matched to the user’s profile. 
	10) Testing and modifications: Whether before they are mounted on the Web server or afterwards, the Web site as a whole, and individual pages, should be tested thoroughly and any necessary modifications made. This testing should have a number of different aspects: 
	11) Listing with search engines and directories: There is no point in having a Web site if no one visits it.  The options which are available to web site developers who want to ensure that their sites are listed with the search engines and directories that cover the topic, are: a) Contact all the major search engines and directories individually, and provide information about the web site, b) Use one of the free services that will send information about a web site to a number of search engines and directories, and c) Use one of the paid services, that provide to ensure listing on the major search engines. Most search engines and directories add Web sites to their databases in two ways: they send out “spiders” or software robots to identify new Web sites, and they accept recommendations from Web site developers and users. 
	12) Publicity and promotion: In order to capitalize on their investment in a Web site, libraries need to take steps to ensure that as many people as possible “visit” their site: 
	13) Ongoing site maintenance: It is the stage of the Web site planning and development process that occupies the most time and requires ongoing commitment. If this does not happen, the site will become less and less relevant to the needs of users and will begin to look old-fashioned in the rapidly changing environment of the Internet. The following, among others, are aspects of ongoing site evaluation and maintenance that need to be considered and planned for: 
	14) Periodic formal evaluation: Every Web site should be reviewed at regular intervals. Librarians need to know how users behave in the new electronic environment. Cookies can (within limits) tell us the pattern of use by an individual. It is important to keep up with user needs and ensure that this is reflected in the website. Training courses, user groups, news groups and continual use, are important facets of maintaining awareness. 
	15) Never change your URL: Once established, an Internet address should not be changed. However, this is not always possible to avoid and there are valid reasons which justify changing an URL, such as switching to a different Web provider. In this case, a specific netiquette procedure should be followed which facilitates the change-over without interrupting access to users. Post a change of address notice on the current Web page and then provide the new address in two forms: print it on the screen and provide an active hypertext link from the old page to the new URL. This “two Web page” arrangement should be left posted on the Internet for 2-4 months to allow individuals and institutions the opportunity to accommodate the change. 


